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What are you looking for?
Sydney Morning Herald articles about indigenous children in education from 2012 
to 2013

How to google it:

site: 
only searches the
pages of that site

“        ”
searches for the exact

phrase, not each of the
words separately

~
will also search related words, 

s ch as higher ed ca on
and ni ersity

-
excludes this term

from the search

..
shows all results from
within the designated

merange

GOOGLE

Try this example
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site:smh.com.au ~education “indigenous” -funding 2012..2013



What do you want to research?
A report on educator s inten onal teaching in early years

How to google it:

searches only results 
of the le type you 

designate. Can use for 
pdf, doc, jpg, etc.

searches for the exact
phrase, not each of the

words separately

*
replaces itself with common terms in your search (in this case,

educators, teachers, trainers etc. will all be searched).

GOOGLE

*If you want to search for topics on blogs, include some of these 
words in your oogle search a er the topic of interest.

.g. inten onal teaching blog / blogger / tumblr / blogspot /
wordpress.
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Just like a normal Google search, this is where 
the topic you re looking for goes. 

GOOGLE SCHOLAR

“        ”
or more speci c results, 
you can put the authors 

full name or ini als in 
quotes

This will search for papers
by Blatchford rather than 
papers involving the word 

blatchford

Google scholar exclusively searches academic and scholarly work.

What do you want to research?
Papers about sustained shared thinking by Prof. Iram Siraj - Blatchford

How to google it:
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author:blatchford sustained shared thinking “i”



YOUTUBE

You can also email videos or share them on your social networks 
and blogs.
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If you use YouTube o en or would like to start doing so, making a free account and signing in before 
viewing videos is the best way to use YouTube e ciently. 

aving a YouTube account lets YouTube constantly show and update recommenda ons for you based on 
your previous searches. You also have the op on of subscribing to users or channels you nd interes ng 
and useful to you. This will keep you updated on any future video uploads made.



FACEBOOK
ake use of acebook by following and liking pages related to your eld or interests. This will keep you 

updated on any events, readings and give you the ability to start or join conversa ons on current and 
popular topics.

If you do not know exactly what you are looking for, start typing a broad term in the Facebook search bar. 
Facebook will automa cally show you an op on list of groups and pages rela ng to that term.

07



FACEBOOK

For example  If you search for a term or phrase, and press enter , related pages and groups to this will 
appear.
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FACEBOOK
You can also use Facebook as a directory to nd places near you or in areas that interest you. 
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FACEBOOK
When you are on a page, you can see which of your Facebook friends “like” or have “checked in” to that 
par cular organisa on or group. You are also given the op on to suggest and invite other friends to join 
that page.

Facebook pages are also a good star ng point to see what others are saying about speci c organisa ons. 
You can read wall comments, photo comments and reviews le  by other Facebook users. This also gives 
you the op on to further reach out to these people that have used this service or group to nd out more 
details about their experience or recommenda ons. 
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TWITTER

ike Facebook, Twi er is a social network that allows you to connect with a wide audience. Twi er is best 
known as a pla orm for discussions of current issues and topics. 

Connect
Lists tweets that 

others have 
included you
in by using

@yourusername

Home
Lists a news 

feed consis ng 
of the tweets 

of those people 
you ‘follow

Me
Your twi er 

page, only shows 
tweets by you and 
tweets retweeted 

by you

Discover
“What s 

happening now, 
tailored for you” 

Direct 
Messages
You can send a 

private message 
to anyone who 

follows you

Tweet
Compose a new 
tweet, or share 

a new photo

The following ps will help you 
make the most from Twi er. 
First you need to sign into 
Twi er or create an account. 
Be sure to add a photo and 
a bio where it suggests. This 
will inform others of your 
background and interests.
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ashtags are a key element in successfuly using Twi er to its full poten al. With more people star ng to 
use and recognise Twi er as a popular social outlet many events or sta ons (e.g. talk show, radio, t.v, news 
reporters, etc) will have a hashtag to allow you to “join in the conversa on”.

TWITTER

Twi er also allows you to see current popular topics by lis ng “trends”. These are the most used hashtags 
and or phrases at any current me. You can also change these trends to view topics trending by patricular 
state, country or worldwide. 

#
The use of hashtags allow for all tweets that include 
the same “tags” to be grouped together. This then 
allows anyone to search a par cular hashtag to view 
all tweets about a par cular discussion topic.

12



If you do not want to tweet about something but are s ll interested in reading up on what others are 
saying, you can do so by simply typing a phrase in the Twi er search bar. 

TWITTER
13



REFERENCING
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eferencing is an important part of research. When you nd a resource that you want to use in 
documenta on or a newsle er, no ng the ‘who , ‘when , ‘what  and ‘where  is of high importance. 

The following informa on will help guide you through this process accurately and e ciently. 

There are 4 key elements of referencing:

1. Author s name or names (“who”) - Write the family name rst, followed by the author s ini als

2. Date of publica on (“when”) - the year the material was published, if known

3. Title of work (“what”) - the name of the document, in italic

4. Data source (“where”) – for materials sourced online, use the Internet address, known as the URL. 
Best sure to include the date you accessed the informa on in your reference.

Some examples are provided below. We have included in some instances ‘hot ps  where there are 
varia ons to a rule, such as when you do not have all of the required informa on available to you. Also, 
take careful note of the forma ng e.g. the italics for the tle of the informa on.

ELECTRONIC BOOK

Smyth, M. (n.d.). s r m o   ldre s er es. Retrieved from h p: www.cscentral.org.au
Resources Discrimina on and Childrens Services.pdf

ot p  If there is no date given, or the date cannot be determined, write n.d. (for no date).

JOURNAL ARTICLE

Bown, K., Sumsion, J.  Press, F. (2 ). In uences on Poli cians  Decision Making for arly Childhood 
duca on and Care Policy: What do we know  What don t we know  o tempor r  ssues  rl  

ld ood  (3), 1 4-21 . h p: dx.doi.org 1 .23 4 ciec.2 .1 .3.1 4 

ot p  In journal ar cles, list the name of the ar cle before the name of the journal, followed by the 
volume, the issue (in brackets), and page numbers. The name of the journal and volume should be in italics.

MAGAZINE ARTICLE

Ungerer, J. (2013, December). “DEADLY” means cool, awesome, wicked! e e o s, 53, 9. Retrieved from 
h p: re ec ons.realviewdigital.com xml Re ec ons 2 iid 4435 folio 1



REFERENCING
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NEWSPAPER ARTICLE

Lester, T. (2012, February 15). Only gradual progress on indigenous gap: PM. e d e  or g er ld. 
Retrieved from h p: www.smh.com.au federal-poli cs poli cal-news only-gradual-progress-on-
indigenous-gap-pm-20120215-1t52t.html

POWERPOINT SLIDES

Siraj-Blatchford, I. (2005, November). u l t  ter o s  t e e rl  e rs. [PowerPoint slides]. Retrieved 
from h p: www.tactyc.org.uk pdfs 2005conf siraj.pdf

PRESS RELEASE

Prime Minister of Australia (2013). o er me t ou es produ t  omm ss o  u r  to o us o  
more e ble  ord ble d ess ble ld re [Press release]. Retrieved from h p: www.pm.gov.au
media 2013-11-1 government-announces-produc vity-commission-inquiry-focus-more- exible-a ordable

FACTSHEET

Professional Support Coordinator Alliance (n.d.) r ul g urr ulum. [Factsheet]. Retrieved fromh p:
www.pscalliance.org.au wp-content uploads 2011 0 Factsheet-Ar cula on-of-Current-Curriculum.pdf

BLOG

Soper, R. (2013, October 1 ). Manage Time  Who Can! [Blog post]. Retrieved from h p: semannsla ery.
com new-post-manage- me-who-can

FACEBOOK

ACECQA (2013, November 2 ). ave you seen the new ra ngs chart available on ACECQA s website  
[Facebook status update]. Retrieved from
h ps: www.facebook.com photo.php id 5 933312213 105 set a.33041524 02 95. 2 4.2014135
599290 5 type 1

Hot p  Click on the post s date stamp to access its URL



REFERENCING
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TWEET

DeJean, W. [william dejean]. (2013, November 13). Tending to your own wellness is the path of the healed 
warrior. Retrieved from h ps: twi er.com william dejean status 40 03 4 03 0140

YOUTUBE

Children s Services Central (2010, July ). elo g g e g d e om g  t re t e lle ges o  t e 
 [ ideo le]. Retrieved from h p: www.youtube.com watch v FhDs Sd wQ

REFERENCES

American Psychological Associa on (2012).  t le u de to le tro  e ere es. ( th edi on). [Kindle 
edi on]. Retrieved from h p: www.ama on.com Style-Guide-Electronic-References-Edi on-ebook dp
B00 4FW

For further informa on on referencing hard copy sources (e.g. 
books), please refer to the following interac ve tutorial:

h p: www.library.usyd.edu.au/elearning/learn/referencing/
index.php
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